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Now people shop at malls, from 
catalogs, TV, even the Internet. And 
they don’t seem to care as much 
about quality, she said. 

“Tt’s kind of a throw-away society 
now,” she said. “They’d rather go to 
K-mart or Target.” 

Plus people dress differently. Back 
when the store opened, people “went 
calling.” 

“We didn’t think about going out 
without a hat and gloves on,” she 
said. ““That was most important.” 

Over the years, Schuh noticed 
foot-traffic slowing down, and when 
the Crown Building and the Liberty 
Theater Building burned within a 
year of each other, traffic got even 
slower. 

Then when Sprouse-Reitz went 
out of business roughly five years 
ago, foot traffic in the downtown 


business core slowed to a crawl, said 
Bigler. 

Business has been especially bad 
the past three years, Schuh said, 
adding that she thought things would 
improve when the Liberty Theater 
reopened, but she was wrong. 
Changing some lines of clothing to 
cater to a younger population was 
considered, but even that would be a 
gamble. 

“Even with a major remodeling 
and renovation, we still can’t im- 
prove traffic,” she said. “And there’s 
the risk of not recouping the invest- 
ment.” 

She and her three brothers and sis- 
ters, who all own the store, decided it 
was time to close doors for good. But 
it’s still hard. 

“You just don’t close a business 
that’s been in operation for 100 years 
and walk away,” she said, her voice 
thick with tears. “At least I can’t.” 


